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How do we effectively integrate 
Generative AI into solutions?
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We think that using these models are as simple as…

Super Powerful 
GenAI Model!

inputs outputs
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Example – autonomous vehicles 

Autonomous 
Vehicle Model GPS,

Cameras,
LIDAR,
Sensors, 
…

Turn right
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Reality – many models + lots of code!

Normal 
Code

Behavior 
Arbitration

Motion 
Controllers

Perception 
and 

Localization

Path 
planning
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Valuable GenAI tools require much more than a single ‘super model’

Analytical Models Orchestration Layers Knowledge access Intuitive Integrations
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Differentiating (and providing value) with GenAI

GenAI did a bit 
of the work

GenAI did all of 
the work

We want to build here!
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How do we know that integrating 
Generative AI is useful?
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Can GenAI 
increase Human 
Productivity?

SOURCE:
HBS + Wharton + MIT professors' study with 758 BCG consultants Field Experimental Evidence of the Effects of AI on Knowledge Worker Productivity and Quality

Did not
use GenAI

Used
GenAI

Quality 
improvement by 

using GenAI across 
18 different tasks

Over 18 tasks GenAI users:
• completed 12% more tasks
• 25.1% quicker
• 40% higher quality

https://papers.ssrn.com/sol3/papers.cfm?abstract_id=4573321
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Can GenAI 
increase Human 
Productivity?

SOURCE:
HBS + Wharton + MIT professors' study with 758 BCG consultants Field Experimental Evidence of the Effects of AI on Knowledge Worker Productivity and Quality

Did not
use GenAI

Used
GenAI

Quality 
improvement by 

using GenAI across 
18 different tasks

When AI wasn’t suited 
for the task, users where 
19% less likely to produce 
correct solutions!

https://papers.ssrn.com/sol3/papers.cfm?abstract_id=4573321
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How do we do we build with 
Generative AI in CI?
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Generative AI Strategy

For 2024 and beyond
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CI360’s GenAI Focus Areas

Content 
Generation
Recommend subject lines, 
adjust tone/style of content, 
email generation with RAG.

Segmentation
Build audiences from 
marketer descriptions, chat 
with an assistant to better 
understand your audience.

Orchestration
Create customer journeys 
from text descriptions, 
configure objects (tasks, 
segments) through GenAI 
assistants.

User 
Experience
Chat assistant for navigation, 
enablement, and providing 
instructions on how to 
accomplish tasks in CI360.

Metadata 
Generation
Classify content in our 
system, apply analytics, 
surface insights to users.

Custom 
Integrations
Allow customers to define 
their own integrations with 
LLMs for niche use cases.
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1
Incremental 
Development
Purpose-built, tailored 
capabilities 

2
Purpose over 
Hype
Leverage GenAI 
where it aligns with 
strategic goals.

3
Reduce Time 
to Value
Let users be more 
productive on our 
solutions. 

for building with GenAI

Strategic Principles
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3
Incremental 
Development

Recommend 
audiences

Create tasks

Foundational

Enhanced

Immersive
Operate CI360 

from a chat 
experience

Build audiences

Documentation/
Navigation 

Chatbot

Generate subject 
lines

Adjust content 
style/tone

Talk to Nexus
Chat-based 

reporting

Classify content

Build journeys

Builds off existing foundational 
elements, requires more 
substantial changes to solution 

Enable dynamic, context-aware 
dialogues for a comprehensive 
range of scenarios

Enhance core features with 
minimal adjustments to existing 
solution
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2
Purpose over 
Hype

Solution Driven Development

Technology Driven Development

Seeking applications for a 
particular technology, often 
driven by the excitement and 
potential.

Identify problems or needs 
and seek the appropriate 
technology to address it.
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1
Reduce Time 
to Value

LLMs can 
help…

Modulate 
content

Automate 
workflows

Improve data 
insights  

Recommend 
actions

Accelerate 
onboarding

Enhance decision 
making
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2024 Generative AI Preview
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A/B Subject Line Generation
Recommend 
actions
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A/B Subject Line Generation
Recommend 
actions
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A/B Subject Line Generation
Recommend 
actions
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Audience Generation Enhance decision 
making



Company Conf identi al  —  For  Internal  Use Only
Copyr ight © SAS Institute Inc. All  r ights reserved.

Audience Generation Enhance decision 
making
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Chat Assistant
Accelerate 
onboarding



Company Conf identi al  —  For  Internal  Use Only
Copyr ight © SAS Institute Inc. All  r ights reserved.

Custom Integrations
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Generative AI in Action

Plan

Segment

Create

Leverage Generative AI to recommend 
the optimal segments based off your 
inputs.

Use Generative AI to build channel-
specific, hyper-personalized content.

Brainstorm potential segments, customer 
journeys, and channel-specific creatives 

using GenAI and marketer input.
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Integration Formula

Input data, eg.:
- natural language as entered by user

- structured facts, drop-downs etc.
- real-time and calculated data: customer 

behavior, analytical insights etc.
- Previous AI responses

Fetch relevant 
information (product 
descriptions, sample 

emails, etc.)

Merge data into 
prompt template, 
retrieve context

Pattern checking, 
response formatting, 

error handling
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Custom Integrations
Bring your own GenAI model (sample AWS architecture)

AWS Cloud

AWS LambdaCustom Assistants

Amazon SageMaker

Amazon Bedrock

Amazon Kendra

SAS Customer Intelligence 360

OpenAI Endpoint

Call model 

provider 

Fetch 

Context

Amazon S3

Amazon 
Titan

Llama-2 

Claude v2

GPT-4

Document 

Retrieval

GenAI Connector

• Content Generation

• Segment building

• Campaign planning

• Real-time web 

personalization

• Etc.
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Custom Integration: Email Assistant
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Custom Assistant for SAS Marketing
Advanced Segmentation
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