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 Demand forecasting for each

SKU for the next four months in
a hierarchical manner (channel,
group name, main category,

category, brand, product name, Our Pe rSPECtive on
product ID) .
Demand Sensing

 Simulation screen — based on
users’ choices on the filters and

activity type/percentage
forecast results will be shown




SAS — Reporting Interface
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Depending on sales data history,
user can filter the timeline and..
—_— ' Q ... can select specific channel-group
name, main category, category, brand.
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SAS — Reporting Interface
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Based on user’s selections for the
filters, all the graphs will change
automatically.
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Marketing Activity Simulation Interface (SAS Integrated)

Also, the user is able to see the
effect of activity type and the
activity percentage on sales.
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0 Like SAS Reporting Interface, from our web application user
can select the combination of the hierarchy that she/he
wants to see the predictions for the next four months.



Marketing Activity Simulation Interface (SAS Integrated)
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If user pushes Export
to Excel button, the
prediction results for
the next four
months will be given
to the user in excel
format.

0 After the selection is done, user will
click the add button to add the
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hierarchy combination to the table.
Clicking run will give the result for t+2
months’ prediction to the user on the
web application.
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1.10.2021 PASIFIK MIGROS ATISTIRMALIK CiIKOLATA KAPLAMA ULKER CIKOLATALI GOFRET
1.11.2021 PASIFiK MiGROS ATISTIRMALIK GiKOLATA KAPLAMA ULKER CIKOLATALI GOFRET
1.12.2021 PASIFIK MIGROS ATISTIRMALIK GIKOLATA KAPLAMA ULKER GiKOLATALI GOFRET
1.01.2022 PASIFIK MIGROS ATISTIRMALIK CiKOLATA KAPLAMA ULKER CIKOLATALI GOFRET
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Demand Sensing
Value Levers

Decrease production cost
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